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Abstract

Entrepreneurship in Mexico is a trigger for the national economy, universities seek to generate the conditions so that their
students have the necessary preparation and are able to start a company, generate jobs and participate in the generation of
the Gross Domestic Product (GDP) of the country. However, not only does academic training generate the platform for
the development of companies, but they interfere with a series of circumstances that arise in this research. The present
study seeks to determine the conditions that are presented in university students to undertake, their characteristics and
how they perceive the benefits for that process. It is important to note that 60% of students of all levels are willing to start
a business and agrees that the same percentage has a history of entrepreneurship in their family, for this reason it can be
considered that the family is an important influence on the choice career in business areas; passion is another aspect that
is present in entrepreneurial students and the type of business they seek to generate is innovative. As for the benefits that
are visualized as entrepreneurs, economic freedom stands out and being their own boss. To start a business, they consider
that financing issues are the most important, followed by training and professional preparation.
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products,” which also tells us about innovation.

INTRODUCTION Necessary as a desirable quality in the profiles of the

In many countries the participation of micro,

small and medium enterprises represents a large
percentage of their Gross Domestic Product (GDP), to
say that the economic spill and the engine of the same is
born in the decision to form a company, to generate
sources of Direct and indirect employment that
ultimately becomes a country's economy. The GEM [1]
defines entrepreneurship as: "any attempt to create new
businesses or new businesses, such as self-employment,
a new business organization or the expansion of an
existing business, by an individual, a team of
individuals or an established business".

For its part, the OECD [2] defines
entrepreneurship as a phenomenon that seeks to
“generate value through the creation or expansion of
economic activity, identifying and exploiting new

entrepreneur.

Being an entrepreneur, not only offers benefits
to the entrepreneur, but also supports the same
community in which it is inserted, with the creation of
jobs, promoting the economy and helping to “minimize
the adverse and structural factors that oblige people to
leave their country of origin "UNESCO [3], within this
same document in goal 4.4 it is established by 2030 to
increase the number of young people and adults
trained... to access employment, decent work and
entrepreneurship, still highlighting plus the importance
it has.

The economy is based on resources or based
on innovation, in the case of Mexico according to the
GEM [1], for point 1 there is a percentage of 36.38% of
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adults aged 18 to 64 who perceive opportunities,
50.07% that He believes he has the knowledge and
skills to undertake, 28.40% with fear of failure and
50.67% who see entrepreneurship as a good career
choice.

In Mexico, according to Guerrero, Urbano,
Ramos, Ruiz-Navarro, Neira, & Fernandez-Laviada [4],
21% of the students have already created a company,
42% have enterprising parents and of these, 27 % are or
have been entrepreneurs, mentions that 25% of men
have been entrepreneurs against 17% of women, the
IDB [5] says that the profile of creative entrepreneurs in
Latin America: they are mostly men (61, 8%) and in its
minority women (38.2%). The average age of the
creative entrepreneur is 35 years, and 90.4% have
university studies, these differences are clear to
understand that the first study is specific to Mexico,
while the second includes all of Latin America.

According to Guerrero et al., [4] University
students in Mexico have a very positive attitude towards
entrepreneurship, they perceive it as an enriching
professional option that will give satisfactions in their
working life, 49.7% of these, has started a company,
54.4% believe they have the knowledge and skills
necessary to undertake, and 29.8% feel fear of failure in
their projects, 65% say they want to undertake in the
short term and 50% say they have received some
training in this regard, data that are consistent with the
information already mentioned of the GEM [1] and
presents small differences.

This last data, from those who have received
training in this regard, contrasts with what the IDB says
[5], according to the data of this study, entrepreneurs in
general learned to do business "on the fly", that is,
during The process of gestation of your company, that
is, that despite having received some training or training
in their professional training, this was not adequate or
was insufficient.

Different authors Guerrero et al., [4] and
Gonzalez et al., [6], mention as important factors: age,
schooling, sex, profession of parents, among others to
make the decision to become an entrepreneur or decide
not to try.

As said by Fernandez et al., [7] the variables of
gender, age and occupation of the parents do not
influence the student's decision to create a company,
contrasting with the statements made before.

Some of the most important factors to decide
to undertake are: The greatest motivation to be an
entrepreneur is the satisfaction that would have to have
your own company, the image and the importance of
being an entrepreneur in society, the influence exerted
by the media, personal independence and personal or
family security.

Among the factors that limit entrepreneurship,
there are natural elements such as the total ignorance of
the steps to follow, in addition to the fear of failure is
presented as one of the main limitations to undertake,
economic risks, limited time for other activities and tax
charges.

Leyva et al., [8] in their study they set out to
measure the relationship that personal, intellectual and
social skills have with the entrepreneurial achievement
skills perceived by undergraduate students, for which
they established the following criteria: Within personal
skills the self-confidence, within the intellectuals the
ability to identify problems and within the Social
teamwork.

Students' perception of entrepreneurship is
intimately related to their own personal, sociocultural
and cognitive skills and abilities, even with their
maturity, as Salvatorio [9] affirms at an older age, it is
more punctual and objective in related assessments.
With the evaluation of the fulfillment of objectives in a
company.

In the entrepreneurial profile, two variables are
mentioned, which is formed of the attitudes, aptitudes
and abilities of the individual, as well as an
entrepreneurial spirit, which will be developed within
your stay as a university student. These skills have to be
complemented with another group of abilities such as:
values of the individual, creativity, initiative, self-
confidence, energy and work capacity, perseverance,
leadership, acceptance of risk, the need for
achievement, Change tolerance and problem
management, Kantis 2010, Pablo-Marti and Garcia-
Tabuenca 2006, cited by Leyva [8].

The Faculty of Accounting and Administration
has a “Business Incubator” that has been endorsed for
the fifth consecutive year by the body that regulates
entrepreneurship in Mexico; The National Institute of
Entrepreneurs, this Incubator seeks to generate business
training  through  training,  business  scenario
development and linking with different sectors to
support entrepreneurs in their initial phase. In its last
issue, it started with 34 projects, of which 27 completed
the process, this incubator opens a biannual call and is
at the service of both the community and the students of
the Faculty of Accounting and Administration.

In the 2018-2019 school year, the Autonomous
University of Chihuahua [10], the Faculty had the
entrance of 975 students and re-entry of 2,312, that is to
say, it has a total of 3,285 active students, who seek an
administrative economic formation and are within reach
the incubator services including with specific
scholarships offered to its students.

In advanced semesters, students as a whole
must study a subject called Entrepreneurship
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Development, which seeks to generate entrepreneurship
in students by developing skills necessary to start a
company. However, it is up to each university student to
make the decision to form a company.

The present study seeks to analyze the benefits
of undertaking university students of one of the
Faculties with the largest student population of the
Autonomous University of Chihuahua, the School of
Accounting and Administration, its analysis is divided
into three stages, students from first to third semester,
from fourth to seventh and from sixth to ninth, seeking
to compare the way they see entrepreneurship at the
beginning of their instruction, in the development of
their academic preparation and in the last stage of
business training.

This theme represents for Mexico 51% of its
Gross Domestic Product (GDP), and the generation of
72% of the generation of jobs through micro, small and
medium entrepreneurs, so that higher level institutions
adapt new strategies of training for the contribution to
the economy in our country.

Casson, 1982, cited by Gonzalez Sanchez et
al., [6] has defined the entrepreneur as “someone who
specializes in making judicious decisions regarding
coordination in the use of scarce resources”, under this
definition a new element appears, decision making
based on value judgments , since they are focused on
the use of resources that are considered scarce.

The FCA of the UACH, has the business
incubator, which in its most recent intervention began
with 34 projects, of which 27 culminated the process
and also has the recognition by the National Institute of
Entrepreneurs (INADEM) endorsed by the Ministry of
Economy of the Government of the Republic.

It is noteworthy to see that 90.4% of these
entrepreneurs, have university studies, at the UACH
School of Accounting and Administration, 975 new
students and 2,312 reentry students were registered, for
a total of 3,285 students in total, in the 2018-2019
school year Autonomous University of Chihuahua,
2018.

Therefore, it is the commitment of the
university to create the most favorable conditions for
the development of entrepreneurship, wishing that this
work begins to trace the path to identify the perception
of its students about entrepreneurship and the skills,
attitudes and knowledge necessary for their
development.

According Guerrero et al., [4] the areas where
more entrepreneurship is carried out are the social
sciences has the advantage with 24%, they mention that
Mexican students have a more positive attitude towards
entrepreneurship, they also see in their universities a
positive environment that develops their abilities to

identify business opportunities”, under this assumption,
universities have a great commitment to continue
generating new and better programs that promote this
spirit of economic growth.

In the tax burdens, there is also a greater
ignorance on the part of the entrepreneurial students
since they do not have experience in this regard, it is
even possible to affirm that the companies subject to
analysis, whether administered by students or
entrepreneurs, are not the most appropriate and in the
Most of the cases are carried out empirically, which
shows the importance of identifying this perception on
the subject, working on it and establishing the
mechanisms that contribute to the resolution of this
problem.

MATERIAL AND METHODS

The nature of the research was mixed, with an
inductive method beginning with the individual study of
the facts and formulating general conclusions and
proposals. It was a non-experimental research that was
carried out in the FCA of the UACh, during the
semester August-December 2019. With a descriptive,
transectional design, since it identified a situation and
new knowledge is generated.

The population of interest students of the
different degrees of the FCA of the UACh, from the
semester from August to December 2019.

The sample framework was determined in
accordance with the profile of the FCA-UACHh in terms
of Entrepreneurship and Entrepreneurial Intention, this
being the one focused on relating more to if there is a
history of entrepreneurship in my family, if they was
started a business, about what is the main condition that
I consider an entrepreneur must have, what kind of
business would they like to start, about the types of
support they consider to exist for entrepreneurs and
finally what they consider is the main barrier to start a
business.

Variables, the evaluation of the survey
indicators to determine differences in the variables that
constitute some constructs about entrepreneurship.

The type of sampling was probabilistic, since
the observation or sampling units had the same
opportunity to be selected. The results of this research
can be generalized to the rest of the school population.

Sample Size, based on the above, the same
number of surveys were conducted students; between
the first and third semester 161, between fourth and
sixth 206 and between seventh and ninth semester 239
to give a total of 606 surveys.

The measuring instrument for this research was
a questionnaire, in which the project indicators were
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evaluated and the Statistical Package for the Social through Tables and graphs to present the results of the
Sciences (SPSS) program was used to encode research.
information and statistical analysis of the Information,

RESULTS AND DISCUSSION

Table-1: Results of the Research

Semester
1stto 3th 4th to 6th 7th to 9th
There is a history of entrepreneurship in my family
26.57% 33.99% 39.44%
Frecuency | Percentage 161 206 239
N 221 36.5 39.13% 63 33.01% 68 37.66% 90
° 28.51% 30.77% 40.72%
v 385 63.5 60.87% 98 66.99% 138 62.34% 149
es
25.45% 35.84% 38.70%
Total 606 100.0
| have started a business
Frecuency | Percentage
F " 53 8.7 6.83% 11 7.77% 16 10.88% 26
ormaty 20.75% 30.19% 49.06%
In I 233 384 41.61% 67 35.92% 74 38.49% 92
niormaty 28.76% 31.76% 39.48%
h ¢ started 320 52.8 51.55% 83 56.31% 116 50.63% 121
aven't starte
25.94% 36.25% 37.81%
Total 606 100.0
What is the main condition that | consider an
entrepreneur must have
Frecuency | Percentage
. 25 4.1 4.35% 7 4.85% 10 3.35% 8
Family Support
28.00% 40.00% 32.00%
Management & 152 251 21.12% 34 23.79% 49 28.87% 69
Negotiation capacity 22.37% 32.24% 45.39%
Knowledge about 112 185 14.91% 24 19.90% 41 19.67% 47
business 21.43% 36.61% 41.96%
P X 317 52.3 59.63% 96 51.46% 106 48.12% 115
assion
30.28% 33.44% 36.28%
Total 606 100.0
What kind of business would | like to start?
Frecuency | Percentage
| i 443 73.1 73.91% 119 78.16% 161 68.20% 163
nnovative 26.86% 36.34% 36.79%
. 18 3.0 3.11% 5 0.00% 0 5.44% 13
Won'tstart 27.78% 0.00% 72.22%
Tradit | 145 23.9 22.98% 37 21.84% 45 26.36% 63
raditonal
25.52% 31.03% 43.45%
Total 606 100.0

© 2019 |Published by Scholars Middle East Publishers, Dubai, United Arab Emirates 922



Liliana Alvarez-Loya et al; Saudi J Bus Manag Stud, Dec., 2019; 4(12): 919-925

The main reason | would like to start a business is

Frecuency | Percentage
. 134 221 19.25% 31 25.73% 53 20.92% 50
Generate new jobs
23.13% 39.55% 37.31%
B b 183 30.2 31.06% 50 29.13% 60 30.54% 73
e myown boss
y 27.32% 32.79% 39.89%
Have Economic 289 47.7 49.69% 80 45.15% 93 48.54% 116
Freedom 27.68% 32.18% 40.14%
Total 606 100.0
What types of support do | consider to exist for
entrepreneurs?
Frecuency | Percentage
Both 1 2 0.00% 0 0.00% 0 0.42% 1
o
0.00% 0.00% 100.00%
Advisi 243 40.1 38.51% 62 50.97% 105 31.80% 76
visin
9 25.51% 43.21% 31.28%
X ial 316 521 57.14% 92 42.72% 88 56.90% 136
Financia 29.11% 27.85% 43.04%
Neith 46 7.6 4.35% 7 6.31% 13 10.88% 26
either
15.22% 28.26% 56.52%
Total 606 100.0
What | consider to be the main barrier to start a
business
Frecuency | Percentage
. 61 10.1 9.32% 15 12.62% 26 8.37% 20
Lack of Attitude
24.59% 42.62% 32.79%
Lack of Guid 81 134 11.18% 18 13.59% 28 14.64% 35
ack of Guidance
22.22% 34.57% 43.21%
Lackof R 266 439 41.61% 67 43.69% 90 45.61% 109
ackotResources 25.19% 33.83% 40.98%
Fear to Fail 198 32.7 37.89% 61 30.10% 62 31.38% 75
ear to Fai
30.81% 31.31% 37.88%
Total 606 100.0

Source: Field Survey conducted during Aug-Dic 2019

Analyzing the results, it is possible to
determine which most important relationship between
the analyzed variables are those determined to more
than 60% of the students of all levels are determined to
start a business; also more than 60% of respondents
have a history of entrepreneurship in their family, so it
is possible to infer that the choice of a career related to
business is influenced by their support or family
reference; Another important relationship is the
condition that considers that entrepreneurs must have,
and is without a doubt, the passion for the ongoing
project; The type of business that students evaluate the
most they can undertake, is some with innovative
characteristics, rather than traditional, which denotes a
great influence of progress and new trends; the main
reason why students are running a business is to have
economic freedom, then to become their own bosses;

Another point of analysis, is given in the perception of
external opportunities and supports that they perceive
and is given with the relevant result in financial needs
and professional training or preparation, finally, the lack
of resources, it is considered that the most important
barrier, more than in the attitude and lack of
professional or academic preparation.

CONCLUSION
Situation of entrepreneurship in Mexico

In Mexico, according to Guerrero et al., [4]
21% of the students have already created a company,
42% have entrepreneurial parents and of these, 27% are
or have been entrepreneurs.

While Guerrero et al., [4], mentions that 25%
of men have been entrepreneurs against 17% of women,
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IDB [5] says that the profile of creative entrepreneurs in
Latin America: they are mostly men (61.8%) and in its
minority women (38.2%). The average age of the
creative entrepreneur is 35 years, and 90.4% have
university studies, these differences are clear to
understand that the first study is specific to Mexico,
while the second includes all of Latin America.

The perception that each individual has about
entrepreneurship can be determined in three indicators,
namely, according to Serida et al., [11].

1. The consideration that in the next six months
there will be conditions to start a business

2. The perception of having the knowledge and
skills necessary to undertake

3. Fear of failure.

On the other hand, the perception of society as a whole
is also valued:
1. Perception of entrepreneurship as a good
career choice
2. The status and prestige granted by starting a
business
3. The media attention given to entrepreneurship

These factors will vary as you pass from one stage to
another.

A Chihuahua designer said: “No one at any
school gives you topics on how to deal with the client
[or administrative points]. There should be more
information ... [about] the administration of a creative
business. Or someone who give us the recipe. ”

Leyva-Carreras et al., [8] in their study they
proposed to measure the relationship between personal,
intellectual and social skills with the entrepreneurial
achievement skills perceived by undergraduate students,
for which they established the following criteria: Within
personal skills, self-confidence , within the intellectuals
the ability to identify problems and within the Social
teamwork.

* Intellectuals.

« Ability to identify problems.
»  Social.

*  Teamwork.

Two  variables are  mentioned, the
entrepreneurial profile, which is formed of the attitudes,
aptitudes and abilities of the individual, as well as an
entrepreneurial spirit, which will be developed within
your stay as a university student. These skills have to be
complemented with another group of abilities such as:
values of the individual, creativity, initiative, self-
confidence, energy and work capacity, perseverance,
leadership, acceptance of risk, the need for
achievement, Change tolerance and problem
management.

In that research, through surveys to measure
personal, intellectual and social skills, the authors were

able to conclude that the achievement in
entrepreneurship is based on trust skills, ability to
identify problems and teamwork, however, they also do
Note the need for the University of Sonora, Mexico to
implement a profile model for the development of
entrepreneurial skills.

For its part, the Inter-American Institute for
Cooperation on Agriculture (IICA) [12] identifies ten
characteristics of entrepreneurial behavior, grouped into
three areas:

Achievement oriented features:

Search for opportunities and constant initiative
Persistence

Compliance

Search for efficiency and quality

Take calculated risks

abrwnE

Planner features:
6. Setgoals
7. Information search
8. Systematic planning and monitoring

Power characteristics:
9. Persuasion and support networks
10. Self confidence and independence

These skills are directly related to those
mentioned above and there are direct coincidences such
as self-confidence, risk and planning.

According to Serida et al., [11], this would
demonstrate that entrepreneurial perceptions and
attitudes would respond more to cultural and political
aspects of a region rather than to economic models and
the level of development of countries.

It is also important to consider that, although
the percentage of students in the first semesters they
undertake is high, they do so informally; they are the
students of the last semesters, who undertake mostly in
a formal way.

Being able to conclude like this, with aspects to
emphasize:

Focus the academic teaching of innovation and
focus the entrepreneurial passion in the generation of
innovative and formal companies that allows generation
of new jobs, also in a formal way and with the benefits
of law.
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